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Seminars and Practical 
Assignments 
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Prerequisite Knowledge 

Prerequisite knowledge required for the acquisition of the course corresponds to the study programme admission 
requirements and the general knowledge, skills and competences obtained at the previous level of education. 

  

Study Course Abstract 

This course offers a comprehensive introduction to the fundamentals and practice of service design. It explores how 
to design human-centered services that deliver value for both users and organizations. Participants will gain 
theoretical knowledge and practical skills through a mix of lectures, case studies, and hands-on workshops. The 
course focuses on key phases of the service design process—from understanding the service ecosystem to 
implementing real-world solutions. 
 
The aim of the course is to learn tools and techniques of Service Design to create and redefine services using a 
multistakeholder perspective, that takes into account the relationship between users and service providers. The 
course will guide the students through the process of design from analysis to research methodologies, from 
brainstorming to synthesis, prototyping, and communication of a research project.  

Course Plan Full-time Regular Studies 
1.Introduction - what is service design? 1L 
2.Introduction - service as an ecosystem 1L 
3.Service Design workshop - The potential of Service Design for the business 1L 3S 
4.What role does research play in service design? 1L 3S 
5.Turning data into insights 1L 3S 
6.Service Design workshop –  Creating a service blueprint 1L 4S 
7.Developing concepts 1L 2S 
8.Evaluating results, concepts and solutions 1L 2S 
9.Prototyping 4S 
10.Implementing solutions 1S 
Total 8L 22S 

Course Plan Distance learning 
1.Introduction - what is service design? Service as an ecosystem 1L 
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2.Service Design workshop - The potential of Service Design for the business 1Pd 
3.What role does research play in service design? Turning data into insights 1S 
4.Evaluating results, concepts and solutions, Service Design workshop –  Creating a service blueprint 1Pd 
5.Developing concepts, Prototyping 1L 
6.Implementing solutions 1S 
Total 2L 2S 2Pd 

Characterization of students' independent work organization and tasks 

Full-time: Group work, reflections and presentations of results.   
 
Distance: Independent self-directed study via Moodle (video lectures, study materials, self-assessment tests, etc.). 
Group work and on-line reflections.   

Learning Outcomes 

Knowledge: 
1. Understanding of business goals and activities and long-term impact in the context of service redesign 
2. Understanding of project and organizational constraints, ability to discuss them, work within them, achieve 
adaptations 
3. Understands the service user, is able to prioritize user needs, and find appropriate methods to solve them 
 
Skills: 
5. Able to conduct research, make evidence-based decisions 
6. Able to prototype and manage the prototyping process 
7. Ability to make decisions in a group, achieve agreement between different parties 
 
Competence: 

8. Ability to work in an interdisciplinary environment, combining user needs, business goals and technical 
constraints 
9. Ability to manage the process and make decisions under conditions of uncertainty 

Requirements for Awarding Credits 

Intermediate tests or midterms: 
1. Test, graded on a 10-point scale. Weighting in the overall grade – 20% 
2. Active attendance in the class, Weighting in the overall grade – 10% 
3. Group work. Weighting in the overall grade – 20% 
 
Final test: 
3. Exam – Group work presentation, graded on a 10-point scale. Weighting in the overall grade – 50% 

Criteria for Evaluating Learning Outcomes 
In accordance with Regulations of the Cabinet of Ministers of the Republic of Latvia, at the end of the course, 
students' knowledge is evaluated according to the following criteria: the amount and the quality of the obtained 
knowledge, acquired skills and competence in compliance with the planned learning outcomes. 

Type of Assessment 
Learning Outcomes 

1 2 3 4 5 6 7 8 9 

1. Test + + - + - - + + - 

2. Active participation in class + + - + + - - + - 

3. Group work + + + + + + + + + 

4. Exam - Group work presentation + + + + + + + + + 
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